
 1 

!"#$%&'&()*$(*+,-./&0*10$($/&0, 2*
34&-&45*6".%&()7*8%$9&4*6".%&()*.(:*;%$<4"*

*
M. Arief Mufraini 

Soni Tibrizi Wicaksono 
Olimov 

*
!"#$%&'$( !"# $%&'# ()# '*+#'*+(&,-,./ #0(&1#,.# '*+# ),+23# ()# 4"2%5,6# +6(.(5,6"7# '*,"# "'839#
%.%29-+"#"$+6,),6#:%&,%;2+"#()#4"2%5,6#+6(.(5,6#%6',:,',+"#%"#%#;%","#)(&#'*+(&9#;8,23,./<#
4.'&(386,./# 8',2,'9="*%&,./# %.3# $&(),'="*%&,./# %"# 3+'+&5,.%.'"#)%6'(&"#()# /&(0'*<# >*,"#
&+"+%&6*#8"+"#+?$2(&%'(&9#"+@8+.',%2#5+'*(3#()#5,?#5+'*(37#0*+&+#'*+#&+2%',(."*,$#%5(./ #
8',2,'9#"*%&,./7#$&(),'#"*%&,./#%.3 #/&(0'*#,"#/&(83+329#%.%29-+3#,.#'*+#)(&5#()#@8%2,'%',:+#
5%..+&#;%"+3#(.#'*+#($,.,(."#()#%6%3+5,6"#%.3#$&()+"",(.%2"<#A8&'*+&5(&+7#%.#,.)+&+.',%2#
:+6'(&#+&&(&#6(&&+6',(.#5(3+2#,"# '+"'+3#'(#%.#+5$,&,6%2#3%'%#()#*%BB#)8.3"7#-%1%'#)8.3"7#
$&(),'#"*%&,./#)8.3"#%.3#/&(0'*<#>*+#),.3,./"#()#'*,"#"'839#"'%'+3#'*%'#'*+#%6',:,'9#()#8',2,'9=#
"*%&,./# ()#*%BB#)8.3# ,"#%6'8%229#*%"#%#;+''+&#6(.'&,;8',(.# )(&#"*(&'='+&5#%.3#2(./='+&5#
,.)28+.6+#'(# '*+#+6(.(5,6# /&(0'*7# 0*,2+# '*+# -%1%'# )8.3# %6',:,',+"# %.3# $&(),'="*%&,./#
%6',:,',+"#%6'8%229#*%:+#(.29#2(./ ='+&5#.+/%',:+#,.)28+.6+#'(#'*+#+6(.(5,6#/&(0'* C< 

 
)*+,-%.#(  D',2,'9#"*%&,./7#E&(),'#F*%&,./#3%.#G&(0'*7#G&(83+37#HIJK 
/  

/
01$%-.'2$3-1/

The tradition of thinking eurocentrism is not ignorant of the concern that religion is an 
important factor of economic and development models, but the substance of religion that 
talks about the economy specifically is then the new focus of eurocentrism (Macmilan, 
Palgrave: 2006), although the substance is unfortunately not strengthened by the present 
empirical data. Whereas positivism and post-positivism agree that the development of 
economic theitization is an effort to substitute data, from the complex to simple. (Variant, 
R Har: 1989). The ideal conditions are the results of the (deductive-inductive) theorization 
which is strived to be always close to the facts and phenomenon. As a result, whether 
religious dogma is part of the ideal conditions that can be scientifically verified remains a 
fundamental question in economic and development discussions. 

Islam does offer interesting offers when criticizing economic development 
scholarship, however, the underdeveloped condition of almost all Muslim-populated 
countries actually shows the inevitability of a paradox, where developed countries 
(capitalist and social) are more Islamic than under-developed countries (Islamic countries 
or Muslim populations) (Rehman & Askari: 2010). In this perspective, is it not interesting 
if Islamic economics is positioned as part of the discipline of the field of religious 
knowledge? 

On the other hand, Chapra (2000) revealed the inability of Neoclassical Economics 
to create prosperity, which at present conventional economics does not recognize an 
approach based on norms, only concentrates on maximizing wealth, satisfying desires and 
meeting individual needs. This view is in line with what is conveyed by Schumpeter (1972) 
where an economy that only concentrates on seeking capital alone has created a framework 
of rational thinking, thus destroying morality, and ultimately will destroy economics itself. 
In Islamic economics moral strength and values will become an inseparable characteristic 
of economics and all complement and influence each other (Khan in Risza 2014). 
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The stretch of the Islamic economy was born in the era of empirical death from 
various economic schools that were developed on the basis of the work of falsification and 
verification, data is everything, without data, theory never existed. With data and theory, 
the deductive-inductive mindset of economists working massively answers various 
economic problems, religion can be terminated as an important variable to add scientific 
strength to economic modeling. Then what about Islamic economics, which works not only 
makes religious behavior part of the determination of the model, but the substance of 
religion works influences the process of deductive and inductive work? Islamic economics 
is no longer a discourse but activity, there is data that appears there, theorization 
(posistivistic and post positivistic versions) contributes to the frame of the cycle of science. 

However, the cycle of science in the field of Islamic economics as a family of social 
sciences and humanities seems to stand on the establishment of conventional economic 
theorization, Islamic economic activity data is only a phenomenon that provides a space 
for scientific verification and verification of economic modeling. On the other hand, 
Islamic economics that was developed in the field of religious knowleges worked hard to 
explain the ideal conditions of the version of Islamic religion without the slightest support 
from data on Islamic economic activity. That way, the research developed in each of the 
above fields of work works in their respective paths to then be labeled as a discipline of 
Islamic economics. For example, the phenomenon of Hajj funds or zakat funds seems to 
be an idealistic process in the field of religious knowledge, but unfortunately there are no 
empirical facts that help strengthen it. And when data is processed, conventional 
theorization is used as an ideal condition to be verified later. 

The results of research in these two fields of science, in particular, are very difficult 
to apply at the level of technical development of these funds. Deductive and inductive 
mindsets don't meet each other. This condition is a real research gap and there is a separate 
need to develop theoretical work in the field of Islamic economics which is developed 
separately from the methodological description of the social sciences, humanities or 
religious knowledge. 

Economic growth (growth) in the perspective of Islamic economics is interpreted 
with various methodological approaches (Zubair, hasan; 1995), and on the other hand, 
Elliot (2007) in the conventional economic perspective investigates various data to explain 
what really produces higher income, and at the same time Cahen (2016) doubts the 
relationship between money and economic growth. Precisely ziswaf funds, hajj and Islamic 
banking funding sources appear as phenomena and data (reality) which in its development 
are difficult to explain based on existing economic and financial theories (Mufraini, Arief: 
2018). 

 
Figure. 1. Typical Islamic Economics Activities 
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Islamic economics as a scientific discipline should be able to develop its own 
theory as a substitute for data complexity and respond to methodological debates in 
developing theories in the field of Islamic economics. This study introduces a theorizing / 
theory bulding model in the field of Islamic economics using specific empirical data on 
Islamic economic activity. In this study, the authors introduce the term utility sharing as a 
grouded theory that is empirically verified based on hajj and zakat data associated with 
previously known activities of profit sharing and then associated with growth. What is the 
ideal condition for the specification of phenomena, the interaction of responses and the 
consequences of the relationship between utility sharing, profit sharing and economic 
growth and whether there is a relationship (correlational / causality) between utility 
sharing, profit sharing and economic growth 

/
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In modern economic study the issue of satisfaction/utility maximization is one of the critical 
and debatable topic for scientific discussion among economists to find out an alternative 
and innovative solution to resolve economics inequality and reduce poverty in human 
society. Do toe, utility as the property of goods and services to satisfy a human desire is 
subjectively determined. Everyone has to determine the presence of satisfaction according 
to his own criterion. It admits egoism and selfishness as rational, and other else as irrational. 
Then every agent is motivated only by self-interest (Muhammad, 2013). The consumer as 
the actor of market has a powerful role in improving the economy. On the other hand, the 
over-produced product in adjusting to the consumer demand influences consumer 
behaviour. Hence, this leads to the competition of consumer to pursue their needs and wants 
in fully-satiated orientation (Zein & Martini, 2019). 

Based on the above statement, it is clear that consumption is the final stage of 
economic functions which start from production to produce goods and services to consume 
them for fulfilment of human needs and wants. But the consumer behaviour and their choice 
for consumption more specifically in utility maximization between Islamic and 
conventional are different. In fact, the conventional theory starts from the axioms that 
human wants are unlimited and the resources needed for their satisfaction are scare. Wants 
are generally classified as necessities, comforts and luxuries, depending on their nature and 
severity; although this categorization it is not universal since the wants differ widely the 
individuals, while Islam as a social system recognizes the basic economic problem and 
suggests a feasible solution (Yasin & Khan, 2016). If Islamic economy suggests feasible 
solution, therefore, it is necessary that to identify present economic problem within 
judgemental value and understand how the Islamic economic as a social science provides 
an alternative solution for resolving economics inequality and reducing poverty in human 
society. 

As mentioned earlier, the purpose of present study is to analyze and discuss the issue 
of understanding conceptual utility for consumption behavior and choice based on the 
Islamic moral economy principles. To reach this goal and understand purpose research 
clearly, the study mainly explore and explain the functions of utility in Islamic economic 
through consumption behavior, decision purchase choice, and customer preferences. The 
present research is expected to make several contributions that are relevance to analyse and 
discuss the contemporary issue of Islamic ethical economics study for understanding the 
benefits of social responsibity based on the reducing utility and promoting humanity to 
resolve economic inequality and alleviate poverty in Muslims society. In addition, the result 
of present study also might be significantly important as an alternative investigation for 
economists, scholars, and practitioners to compare and discuss the issue of conceptual 
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understanding utility from an Islamic economics perspectives for the further research 
practically and theoretically.  
/
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As mentioned in the background study, after reviewing various relevant studies for the 
definition of economic rationalism, it is determined that, the goal of rationalist is to the 
“Making of Money” which implies that the acquisition of wealth is the goal of life and 
yardstick of economic success. Some other vital views of economic rationalism is utility 
and profit maximization is the ultimate goal of economic rationalism. It was the success of 
economic rationalists in implementing their views in modern economics through 
enlightenment movement of 17th century. The aim of ‘enlightenment movement’ was to 
make a separation of religious (as cited Chapra, 2000 & 1995), and ethical values from the 
social and economic life of people. So some questions arise, why do the rich people donate 
the needy and the poor? Will it maximize the utility of a consumer? Since, there is no visible 
profit or rewards to donor in the worldly life (but it has rewards in hereafter life in Islam). 
So donation is meaningless. High income inequality, for example, is the sign of economic 
rationality and positive economics. Therefore, Tawney Poses a question, "Has religious 
opinion in the past regarded questions of social organization and economic conduct as 
irrelevant to the life of the spirit? (Basharat, 2014).  

For example, if maximizing utility through consumption is the only goal in the life 
of an individual, then there is no need to make any sacrifice for others. Serving self-interest 
is the best policy. Consequently, the family may then suffer, the quality of the future 
generation may decline, and even the performance of the market and the government may 
ultimately be adversely affected. Materialism made utility, bodily gratifications and 
sensuous pleasures the objectives of human endeavour. Continually, this provides 
foundation for today’s consumer culture which assumes increasing consumption as virtue. 
Thus, it has led to the multiplication of human desires beyond the ability of available 
resource. Obviously, the neoclassical paradigm does not merely ignore the moral dimension 
but actively opposes it inclusion. Indeed, it is shaped the mono-utility paradigm of rational 
choice in mainstream economics today thus undermines of the role of values in socio-
economics dialogue. While in Islam utility is not left to subjective whims as it is in 
conventional assumption. It is because Muslim behaviour is guided by commitment 
conform to Alquran and Sunnah. Muslim consumer proposes his life to achieve )%2%*#(the 
greatest benefit worldly and hereafter) by following the sharia in all walk of his life 
(Muhammad, 2013). 

Scholar Hassan (2015) argues that ethics have an excellent standing among all 
people. For both the ends and means, the ethics emprise of a number of good attributes such 
as: honesty, clemency, forbearance, kindness, bravery, chastity (continence), commitment, 
redemption, reliance, charity, generosity, patience, leniency, mildness, intelligence, 
tranquillity, quietness, serenity, loyalty, admonition, complacency, modesty, shyness, 
altruism, goodness, generosity, and so on. These qualities are supported and stimulated by 
the Islamic Sharia to generate positive wisdom within the human being. Simultaneously, 
the Sharia was designed to abandon the malicious attributes such as: lying, cruelty, hatred, 
harshness, lewdness, corruption, cowardice, treason, perfidy, hypocrisy, theft, fraud, 
avarice, fury, wrath, folly, recklessness, stupidity, anxiety, lightness, cheating, greed, pride, 
dissoluteness, heartburning, evil, avarice, and so on. The good (malicious) attributes that 
inspired the human being for good (malicious) behaviour are crucial for controlling his/her 
conducts, so the human soul data determine them and instilling inside each person (Hassan, 
2015). 
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The debate of individuals’ economic objectives between neoclassic and Islamic 
economic is far long to the end of conclusion. The main factor that divide between 
neoclassic and Islamic economic lies in the injunction of Islamic or spiritual values, while 
most neoclassic agreed upon the industry that spiritually neutral. On the contrary, (as cited 
Farooq, 2011; Furqani, 2014; & Friedman, 1995), the injunction of spiritual values (Islamic 
values) is a part of transformative attempt to the individual to act as they should, rather than 
as they. As mentioned earlier, the end game of consumer behaviour objective is by 
maximizing their satisfaction/utility to the fullest. Islam also recognize the fulfilling role to 
enhance one’s welfare. Nonetheless, the issue of maximizing of utility needs to be addressed 
further. There is proof of the unclear of defining utility, because of the difference of 
beginning foothold. The next issues that should be discussed is how utility is differ in the 
Islamic perspective context, it can be confirmed that Islamic economics also generate 
different point of assumptions for individual to abide in the Islamic teaching. For instance, 
even Islamic economic recognize the urge to seek satisfaction of needs, the consumer must 
abide to the Islamic sources rule, which is to consume moderately and lawfully (i.e. halal 
or haram). This particular rule also affecting the end game of consumer satisfactions (Zein 
& Martini, 2019). /
/
;%-</D*:AE01$*%*%$/8-/@2":3'/01$*%*#$//
People seek to promote their living through increased want satisfaction. Wants being 
unlimited, the scarcity of resources forces people to keep self-interest in the forefront. But 
the priority does not imply a denial of the existence of other motives including altruism as 
affecting human conduct nor does it demand their blockade. Economics as a science dealing 
with social behaviour, studies economic activities +.#5%""#– the crowd, not the individual. 
Mainstream economists maintain that of the various motives which affect human conduct 
the pursuit of self-interest tends to over-ride others; it is relatively more universal and stable. 
Thus, self-interest spurred by scarcity emerged as the focal point in economic modelling 
and analyses (Zubair, 2011). In fact, wants in economics refer to human needs plus the will 
and power to satisfy those needs (Rahman, 1975; Samuelson & Nordhaus, 1998) human 
wants are unlimited. There is practically no end to human wants and it is also true that, a 
consumer is never being able to satisfy them all (Basharat, 2014).  

Accordingly, unlimited human wants targets to luxury materialistic satisfaction and 
wellbeing. For example, human well-being has been the professed objective of all societies. 
There is however, a difference of opinion on what constitutes well-being and how it may 
be realised. Even though material conditions are not the only constituents of well-being, the 
modem, secularist perspective, with its emphasis primarily on those conditions, seems to 
believe that well-being could be ensured if certain material goals were realised. These goals 
include: elimination of poverty, fulfilment of the basic material needs of all individuals, 
availability to everyone of an opportunity to earn an honest living, and equitable distribution 
of income and wealth. However, no country around the world, irrespective of whether it is 
rich or poor, has been able to realise even these material goals (Chapra, 1995). 

The fact that Islamic norms are not shaping realities in Muslim countries has led to 
much misplaced argumentation between Islamic economists on the one hand and their 
mainstream detractors on the other. Both have been oblivious to a simple principle of logic 
that one must compare the ideals of his system with the ideals – .('#&+%2,',+"#- of the other. 
Islamic economists invariably err in comparing the ideals of their system based on what 
(8/* t '(#;+#with 0*%'#,"#of capitalism in operation. The writings of M. U. Chapra – as of 
his precursors - are typically dotted with such sort of apple-orange comparisons. Likewise, 
the opponents, largely from the West, attack Islamic ,3+%2"#for erecting an economic system 
as having failed citing the conditions as they %&+#in the present day Muslim countries. Much 
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of the criticism of Islamic economics that emerged from scholars there - Timor Kuran being 
prolific - falls in the same category. The critics fail to realize that the long colonial past of 
these countries and its later continuation in different garbs seldom allowed their leaders the 
breath or space for implementing the Islamic agenda for social development even when they 
possibly so desired. Let one realize what Islam requires Muslims may not always be doing 
and what they are doing may not always be Islamic. Islamic economists can contribute to 
the effort by eschewing subjectivity colouring their thought process and develop an 
objective understanding of mainstream economics so as to make more widely acceptable 
contributions to the discipline (Zubair, 2011). 

The good ethical values generate the bright attributes of the human psyche and are 
affected by the faith values that are strongly related to the double revelations i.e. Quran and 
Sunnah. The ethical values interact with the faith values and evolve inside them through the 
compliance with the Shariah instructions. These instructions lead to the straight way that 
makes the individual behavior more wise and successful in his/her worldly life and mostly 
in the Hereafter. Meanwhile, if the ethics are there without the faith values, then the ethics 
will be like a body without its spirit or like the tree without its roots. Therefore, the Islamic 
values include dynamically the faith as the basis of the belief holding, and the ethics as the 
basis of all humankind relationships and transactions connected to the society, economy or 
the policy (Hassan, 2015). 

In the microeconomic theory, the desire is distinguished into two terms, namely 
. ++3"#and 0%.'"<#Most of theorist agreed that to distinguish of these two terms must taking 
into account the limits of desire, which is unlimited. Fundamentally speaking, the unlimited 
desire that comes to individual is driven by the urge to seek happiness and to relieve or 
remove one’s pain. By then, they instinctively came up with the decision making of the 
available preference. The deriving of preference that embarked from the individual 
motivation of fulfilling their desire (i.e needs and wants). The debate on the coexistence of 
wants and needs in fulfilling individual desire, in some point tends to negate spiritual values 
for the end of maximize gains (Zein & Martini, 2019) 

The basic assumption is the Muslim proposes his life to achieve )%2%*#(the greatest 
benefit worldly and hereafter) by following the shari’ah in all walk of his life. If shari’ah 
requires him to be moderate, his Islamic rationality makes him follow moderation. In 
general, that many Quran verses and Hadis of the prophet Muhammad (pbuh) have shown 
that how Muslim behaviour is largely influence by his level of religiosity. Moreover, a 
Muslim will decide to spend for every penny of his budget based on 5%"2%*%*#criteria. All 
goods may have utility but may not have the 5%"2%*%*. This is because 5%"2%*%*#refers to 
fulfilment of needs; whereas utility refers to a state of mind satisfaction is a broader concept 
than fulfilment of needs. For instance, one may feel satisfied by showing off a huge house. 
This may not be needed by him if he was a Muslim and considered his housing requirement 
according to his needs. Even Islam recognizes beautification which is '%*",.,9%*7#as a need 
gives a wide flexibility to the Muslim consumer to include a wide range of goods and 
services in his consumption basket. Therefore, within the essential (3*%&8&,9%*) dimension, 
the choice criterion of Muslim final spending would cover 5%"2%*%*#and utility. The 
consumer will follow five dimensions ordering within 3*%&8&,9%*. It means to have 
protection of five basic needs described earlier respectively. In a way Muslim to maximize 
his utility must consider to preservation of faith. The Muslim would consume the nutritious 
and halal food that can sustain or improve his health, moral, and spiritual. The Qur’an 
always refers to consumable goods by using terms which attribute moral and ideological 
value to them (Muhammad, 2013). 

However, the world today represents stark realities about material progress. On one 
hand, there are millions of people in abject poverty whereas; a small minority has majority 
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ownership over resources. Recklessness caused in the overall build-up of financial system 
in particular and socio-economic systems in general by individuals’ self-centric economic 
choices is not considered possible in large body of rational expectations based modern 
economic theory and literature. We ignored the greed of individuals working inside 
financial institutions and the consumers who may fall prey to excessive advertising, 
consumerism and interpersonal material comparisons. All these tendencies are naturally 
present in any human. The problem is caused by the void which exists in a self-centric 
pursuit guided by material rationality alone. This problem becomes more complex since 
this material self-pursuit is bounded only by some particular legal restrictions (Salam, 
2017). 

When conventional economics like capitalism and socialism and communism are 
now in the process of returning to its pre-Enlightenment roots, Islamic economics never got 
caught up in a secular and materialist worldview (as cited; Chapra, 2010 & Baeck, 1994). 
According to Islamic economic beliefs, it is against the roots of secularism and value 
neutrality and it does not look to prevent private properties, as was done by socialism, nor 
does it avert individuals from serving their self-interest. However, Islamic economic system 
accepted the role of the market in the effective resource allocation, but refuses emerging 
competition and believes it should be just safeguard social interest. Moreover, in Islamic 
viewpoint tries to enhance human brotherhood, socio-economic justice and the well-being 
of all through an integrated role of moral values, market mechanism, families, society, and 
good governance. And all of these are, due to great deal of focusing Islam on human 
brotherhood and socio-economic justice while there is no such relationship in capitalism or 
other conventional economic system, and now we can see Islamic economic system 
continuously evolved while other system come back to their roots (Mehwish & Nida, 2016).   
/
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Islamic scholars interested in science of economics have several reasons to be dissatisfied 
with the current theory and believe they must develop an alternate theory to understand 
what Islam teaches about economic behaviour. From Islamic sources, based on divine 
revelations, they get a different understanding of the nature and behaviour of human being 
compared to what conventional economics provides. The textual sources of Islam, for 
example, make elaborate references to elements of human behaviours relating to 
consumption. The Islamic economists, when they try to analyse these elements within the 
framework of the conventional theory of consumer behaviours they feel lost. The theory is 
not rich enough to allow economic understanding of these elements. Some of the related 
concepts mentioned in the divine texts are just not recognizable in the conventional theory 
of consumer behaviours. The Islamic economists therefore rightly believe that they need to 
develop their own theory of consumer behaviours as (an alternate to conventional theory) 
that could provide more realistic understanding of the behaviours, help understand the 
divine commandments about the behavior and lead to better economic conclusions for the 
benefit of the human existence in this world. All societies abhor waste and a rational 
consumer is expected to avoid waste. (Khan, 2014). Recently, the growing interests among 
Muslim consumers to adopt the true Islamic way of life has leverages to Malaysian retailers’ 
trend to adjust their retailing mix to suit the consumer segment. The consumers developed 
a strong preference for Islamically permissible (*%2%2) products and services, and pay extra 
attention to details in making sure the *%2%2=ness of goods and services-including sensitivity 
towards the ownership and the environment of retail premises (Hashim, 2014).  

For Malaysian retail industry, the stiff competition in the industry urges retailers to find 
new ways to survive, and to customize goods and services to significant consumer group’s 
needs is the way to go (Waida, Nazlida & Rushamie, 2016).  As well scholar Hossain 
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(2015), argues that Islamic consumer theory has designed some assumptions. A consumer 
who satisfies these assumptions will be considered as an Islamic consumer. More precisely, 
Islamic consumer refers to the consumer whose behaviours is not against the principles of 
Islam (as cited Hamid, 2009). The key assumptions are as follows.  
a) Consumer behaviours is based on Economic Rationalism and fear of Allah. A consumer 

designs his consumption pattern to please Allah, the omnipotent. It is a matter of 
Gratefulness; it is also an act of worship.  

b) A consumer is regarded as economic and moral utility maximize. He determines his 
consumption in terms of moral and ethical principles. Ethics can be defined as the moral 
principles that make a distinction between right and wrong and between good and bad.  

c) He can control his wants as well as demand.  
d) Utility or Satisfaction derived from worldly (life before death) and Heavenly (life after 

death) consumption.  
e) He only consumes useful while avoid harmful goods and services, for himself and for 

whole society. Moreover, be co-operative and socially responsible, who always consider 
the disadvantages of other consumers in society.  

f) Spend in moderation neither as miser nor extravagant, both for here (worldly) and 
hereafter (Heavenly) life.  

g) Strictly consider Halal (legal) and Haram (illegal) in consumption  
h) He does not hoard his wealth.  
i) He preferred leading a simple as well as moderate life.  

It may also be mentioned that modern economists often claim that utility functions 
are meant only to represent preference orderings and hence refer to only ordinal preferences 
and that utility in the sense of psychological pleasures as envisaged by early economists has 
no meaning for the theory of consumer behaviours based on utility function. It may be true 
that within the restrictive framework based on a set of axioms, it may not matter much 
whether utility means some subjective pleasure or objective fulfilment, but vice versa is not 
true. If we start with the notion of objective fulfilment of some defined needs, then utility 
function approach does not remain valid. It, therefore, does not matter that utility function 
may mean anything other than psychological pleasure. What matters is that a utility function 
approach does not and cannot accommodate any concept other than psychological pleasures 
for consumption (Khan, 2003). 

Consumption in Islamic economics is viewed as a noble activity that would 
contribute wellbeing to mankind. In many places in the Quran, Allah invites mankind to 
enjoy His bounties and sustenance as a reflection of His blessings. However, consumption 
is not viewed as a mere wants-fulfilment enterprise for a personal self-pleasure agenda. 
Instead, it is pursued for a higher objective of achieving wellbeing and God’s pleasure. 
Therefore, the issue of consumption in an Islamic economic framework is enlarged to 
include morality and social dimension with spiritual orientation. Islam has delineated 
principles and framework to be pursued to achieve that objective in consumption.  

A consumer, in an Islamic economic framework, is expected to be equipped with 
the criteria of God’s consciousness ('%@0L) whereby a consumer would follow the 
guidelines of consuming what are allowed (M%2N2) and good (O%99,;), and avoid what are 
prohibited (M%&N5) and bad (&,B"); consuming in a balance and just limit between the two 
extremes of over-consumption in the form of wasteful consumption ('%;3*P&) and excessive 
consumption (,"&N)) or under-consumption in the form of stinginess or miserliness 
consumption (;81*2); and consuming for the good purposes in the spirit of obedience to 
Allah. Those criteria become the moral framework of consumption in an Islamic economic 
analysis to study the actual consumption action. Furthermore, based on the principles and 
guidelines in the Qur’ān and Sunnah on the norms of consumption in Islam, a framework 
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to categorize consumer behaviours in accordance with value-commitment will be 
constructed. Consumption is defined as the act of satisfying one’s wants. In an economic 
capitalist framework, attaining self-satisfaction is one of its ultimate objectives (Furqani, 
2017). 
/
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An altruistic behaviour is defined as benefiting others at a cost to the altruist. Yet, altruism 
can be viewed in a much broader context, and can be classified as a specific case of a 
reciprocal interaction among two or more individuals. In most such "mutualistic" acts, the 
distribution of benefits between the actors is very likely to be asymmetrical. That is, one 
intervening actor benefits more than the other. Thus, altruism and reciprocal altruism, 
represents but a small part of a continuous range of possibilities of mutualistic interactions. 
Altruism is intuitively, although not explicitly, thought of as beneficial to the species and/or 
to the group the altruistic individuals belong. That is, most people feel that in economic 
terms (total aggregate wealth), a society would be better off if altruism was widespread 
(Klaus, 2002). Altruism as a social responsibility is one type of prosocial behaviour. An 
individual takes an actions to help others is kwon as prosocial behaviour and one possible 
motivation for those actions is kwon as altruism. Social Responsibility means that people 
and organizations must perform morally and with kindness toward cultural, social, 
environmental, economic problems. Social responsibility helps organizations, governments 
and individuals have a positive impact on society, business and development with a positive 
input to outcome results (Aziz & Abid, 2018). 

From an Islamic perspective, we can talk about different interests, not just one single 
interest (self-interest) due to its comprehensive understanding of human nature. What is 
called self-interest in the capitalist free market economy includes only the interests of the 
animal soul and ego. The Islamic worldview cares about the intellectual, spiritual, moral 
and social interests more than animal and egoistic interests. Indeed, it suggests controlling 
animal and egoistic interests if they are in conflict with other interests. Due to its 
understanding of human nature, Islamic economics includes moral and spiritual capital in 
the list of resources needed for individual and social well-being. In other words, from an 
Islamic perspective, humans are not just animals with higher thinking abilities. Humans 
have multiple dimensions, including intellectual, moral and spiritual ones. Therefore, moral 
and spiritual values are as important as physical resources in the goal of fulfilling the needs 
and desires of humans. From this perspective, ignoring moral and spiritual needs would 
have economic consequences as seen in the recent crisis. It is important to note that it was 
not easy for economists to expand the list of resources. Indeed, it took a few decades for 
economists to accept human capital as an important endogenous variable for economic 
growth (Aydin, 2014).  

Islamic rationalism is suggested as an alternative which is consistent with the 
Islamic values. (Wright, 2003 & Hossain, 2014), what is rational for you to choose will 
depend upon your aims, your values, or your desires where values include social, moral and 
religious values. More precisely, the more one’s behaviour is in accord with moral standards 
and the higher the level of his goodness, the more successful he is throughout his life, in 
each and every phase of existence, at every step, the Islamic individual is endeavouring to 
act in harmony with moral values. Among other religions, Islam furnishes a complete code 
of social, moral and economic life. Islamic economic principles are better than conventional 
economic. The distinguishing element of an Islamic economic system is that the agents act 
under the guidance of norms drawn from the traditional sources of Islam. These norms 
command good and forbid evil. They encourage the individuals to work hard, charge fair 
prices and pay others their dues (Mehwish & Nida, 2016).   
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/
F9&%3$+/&1./I3631J/31/0#:&<////
Charitable giving is one of the major obligations in Islam. Islam constitutes - with more 
than 1.57 billion believers - one of the major world religions. Two forms of charity in Islam 
can be distinguished: a mandatory form called Zakaah, which works comparable to a 
redistributive tax system, and a voluntary form called Sadaqah, which is closer to charitable 
giving as understood in the economics literature (Fatima & Gerhard, 2012). Conceptually, 
F%3%@%'#Q%),2%*#(voluntary charity spending) and !0@%)#(trusts) must constitute two big 
building blocks of the Islamic voluntary sector. This is reflected in this volume also. While 
Siddiqi devotes a good part of his essay to !0@%)#discussing various issues of theoretical 
and practical importance, there are two separate studies dealing with the management of 
!0@%)#in Malaysia and Thailand. It may be pointed out that !0@%)#is a truly voluntary 
institution which has played a significant role in the development of education and in 
providing many other social goods during the long course of Islamic history in many 
countries (Mohammed, 1996). 

Charitable giving is highly encouraged and emphasized in the R8&%.#and S%3,'*#as 
the noblest way of spending the wealth for the sake of Allah and helping the needy which 
should be the common practice of every Muslim. Charitable giving is not just a means of 
spiritual purification, but also as a tool for building socio-economic sustainability and social 
reforms resulting in the wellbeing of an individual and society in the world and hereafter. 
In general, charity is defined as an organization that raises money to help people in need 
and also an act of kindness and understanding towards others. It is also described as the 
benevolent act toward the love of humanity pertaining to generosity and helpfulness toward 
people in need by giving aid in terms of food, money or others. In Islam, charity comes 
from an Arabic word T%3%@%*#which according to Ibn Manẓūr has several meanings. Firstly, 
T%3%@%*#means to be truthful which is the antonym to lies and is associated with someone 
who has noble characters and manners. It is also defined as whatever given to the needy for 
the sake of Allah and can also means a dowry given by a husband to his wife. Similarly, 
T%3%@%*#is defined as to be truthful, true or sincere, to speak the truth, to establish or confirm 
the truth of what is said, to verify, accountability, to keep faith, truth, veracity, sincerity, 
soundness, excellence in a variety of different objects and the giving for the sake of Allah. 
In general, T%3%@%*#means a noble act of giving by a person to others sanctified for the sake 
of Allah in many forms and ways (Salwa & Muhammad, 2017). 

All major religions believe in afterlife in one way or another. It is widely believed 
that, after the death of the body, the soul either continues to exist in another world or travels 
for some time to another world and finally returns again to the earth to continue to live in a 
different body. Quality of one’s afterlife depends on the actions taken in this world. Those 
who follow the rules of their faith and organize their lives according to their religious 
principles are rewarded in their afterlife, while those who do the opposite are punished. 
Therefore, a religion can be defined as a set of rules that should be adopted by the believers 
for interacting with other people and with God in this world, for a better afterlife (Murat, 
2016).  Economics, on the other hand, is a pure earthly “science” that explains how people 
interact with each other in markets in order to achieve their goals. Like religion, economics 
tries to set rules about human behaviour, but, unlike religion, these rules are about how 
people actually behave rather than how they should behave. Even some of the explanations 
of economics are based on behavioural assumptions conflicting with the teachings of almost 
all religions. For instance, the rules of economics are built on selfish agents who maximize 
their material well-being. But, the faiths usually promote altruism, and the believers are 
expected to please others and to earn God’s pleasure in addition to maximizing material 
well-being.  
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Scholar Murat (2016), argues that in Islamic teaching, charity giving is also supported 
with an incentive mechanism. Those who refrain from paying charity are warned against 
severe punishments of Allah on the day of resurrection in both the Quran and Hadiths. For 
example, in a Hadith, Prophet Muhammad says, "Whoever is made wealthy by Allah and 
does not pay the Zakat of his wealth, then on the Day of Resurrection his wealth will be 
made like a bald-headed poisonous male snake with two black spots over the eyes. The 
snake will encircle his neck and bite his cheeks and say, 'I am your wealth, I am your 
treasure.’" On the other hand, those who fulfil their duties will both multiply their wealth in 
this world and be rewarded in the hereafter (paradise). As mentioned in the previous section, 
giving charity is one of the distinctive features of Islam that will improve material well-
being of both individual Muslims (givers and receivers) and the society as a whole. 
Therefore, Islamic economists adopt giving in their micro and macroeconomic models as 
an element that discriminates their work from their conventional counterparts and reaches 
different results. 

 
B*$9-.-:-J +/
The analysis in this study combines qualitative and quantitative phases approaches to reach 
research conclusions. The Mix Method analysis approach known as exploratory sequential, 
which is a qualitative approach as a reference in conducting quantitative analysis. Grounded 
Theory Method defines as a stage in qualitative analysis to determining factors and 
indicators of economic growth, then a quantitative analysis VAR / VECM test is carried out 
to confirm the findings of the qualitative analysisK/

 !"#$"%&'()&*+,-./& 01&2xploratory Sequential Mixed Methods&
&

&
&
&
&
&
&
     
 

 Sumber: Adopted from Creswell (2009) 
 
Data collection is done by determining the sources who are considered credible from 

various backgrounds such as academics, practitioners, and religious leaders. Focus Group 
Discussion (FGD) and In-Dept Interview are instruments used to gather opinions. 
Qualitative data are grounded to develop concepts and theories that did not exist before. 
Inferential verification is carried out on the grounded findings. Researchers utilize Atlas Ti 
8.0 in managing open coding, axial coding and selective code grounded data theory (Strauss 
& Corbin: 1990). 

Some inferential tests conducted based on quantitative data are  Augmented Dickey-
Fuller Stationary Test (ADF) and Phillip-Perron (PP) test (Abduh & Chowdhury, 2012), 
Optimal Lag Length Criterian lag Test on the VAR equation model, VAR Stability Test 
condition check on the estimation of the VAR equation in the form of roots of characteristic 
polynomials, Johansen's Co-Integration Test, Granger Causality Test, VAR / VECM Test, 
Impulse Response Fuction (IRF) Analysis and Variance Decomposition Analysis (VDc). 

/
;31.31J/&1./L3#'2##3-1//
0.*&:/F-1.3$3-1#/@9*1-<*1&/DG*'3A3'&$3-1#M/5*#G-1#*/01$*%&'$3-1#/&1./F-1#*N2*1'*#/
-A/5*:&$3-1#93G#/H*$,**1/>$3:3$+/D9&%31JM/@%-A3$/D9&%31J/&1./?'-1-<3'/I%-,$9/
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/
Qualitative research analysis is reading data from interviews and literature review, in 
addition to the research findings are also useful in explaining and ensuring the truth of the 
findings of a study. The method of data analysis in this study is grounded theory in the 
initial stages, where this study aims to post new theories related to economic growth based 
on facts, as well as the experience of expert judgments. Analysis of the study was conducted 
using Atlas TI 8.0 software, to facilitate researchers in conducting the open code process, 
axial code and selective code. In the open code process, researchers found 2 important 
codes, which are profit sharing and utility sharing. 

 
F-.* EL-'2<*1$/8&":*  

Source 

Profit Sharing Utility Sharing Totals 

Abso
lute 

Row
-

relat
ive 

Abso
lute 

Row
-

relat
ive 

Abso
lute 

Row
-

relat
ive 

*&)3&4/5+%6-+7& 9 42.8
6% 12 57.1

4% 21 100.
00% 

*&83&9":"5&
*-,5%-$;5-0/&"/<&&
&&&&&&&&=">%0+>0/0#->&
&&&&&&&&?+%10%#"/>+@&
&&&&&&&&2#A-%->"B&
26-<"/>+&01&&
&&&&&&&&4/<0/+,-" &

0 0.00
% 7 100.

00% 7 100.
00% 

*&'3&*0+,&4,B"#->&
C"/:-/.& &
&&&&&&&&="55+%&10%&&
&&&&&&&&2>0/0#->&
!%075D&-/&&&&&&&&&&&&&&&
&&&&&&&&C"/.B"<+,D&

12 100.
00% 0 0.00

% 12 100.
00% 

*&E3&="/".+#+/5&01&
F"GG&&
&&&&&&&&H;/<,&-/&&
&&&&&&&&4/<0/+,-" &

0 0.00
% 7 100.

00% 7 100.
00% 

*&I3&JD+&2#+%.+/>+&
01&5D+&&
&&&&&&&&KD"%-/.&
2>0/0#L@&&
&&&&&&&&4#AB->"5-0/,&10%&&
&&&&&&&&*+6+B0A#+/5&

2 22.2
2% 7 77.7

8% 9 100.
00% 

*&M3&JD+&JD+0%L&01&&&&&
&&&&&&&&2>0/0#->&&
&&&&&&&&*+6+B0A#+/5&

1 100.
00% 0 0.00

% 1 100.
00% 

J05"B,& 8E& E8()
)N & '' & IO(P

QN& IO& )RR(
RRN&

////Sumber: olah data ATLAS TI.8 
 
 Table of code-documents show the frequency of codes that appear in the results of 
interviews and literature studies. Utility sharing is code with the highest frequency of 33 
codes or 57.89%, profit sharing is code with the lowest frequency with 24 codes or 42.11%. 
Code Co-occurrence shows the frequency of joint events on an event (Quoute) on two or 
more coding that is displayed in the form of a correlation matrix. Overall, the two codes, 
profit sharing and utilization sharing, have the same co-occurance frequency values, as 
follows. 
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!

 
F-.*/F- E-''2%%*1'*/8&":*  

Code 
Profit Sharing Utility Sharing 

count coefficient count coefficient 
Profit Sharing 0 0.0 3 0.06 
Utility Sharing 3 0.06 0 0.0 

       Sumber: olah data ATLAS TI.8/
 

 The Intercoder Agreement makes two or more coder in the same classification of data 
units, with a comparison of the compatibility between the codes contained in this study. The 
intercoder agreement shows the code component of the utility sharing has the highest 
compatibility with a total of 4355 words, and the subsequent code profit sharing has a 
matching word of 3415 out of a total of 171137 words. 

 
01$*%'-.*%/!J%**<*1$/

Code Applied* Units* Total Units* 

Profit Sharing 24 3415 171137 

Utility Sharing 33 4355 171137 
Sumber: olah data ATLAS TI.8/

 Open Network is the stage of selective code by linking the code that has saturation 
to the quote found in the interview. Besides that selective coding also identifies a story 
line and writes a story that integrates the categories in the axial coding model (Creswell, 
1998). At this stage conditional propositions (or hypotheses) are presented specifically. 

/
;3J2%*K/OG*1/P*$,-%=/F-.* /

 
Sumber: olah data ATLAS TI.8/

  
 In the selective code stage the researcher linked all the research sources with the code 
that has saturation in the quote found that economic growth is highly dependent on 
increasing financial transactions in frame utility sharing and profit sharing. Based on the 
results of data processing above, researchers develop separate discussions related to 
economic growth, where the most important component is utility sharing. In the Islamic 
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economic model, economic growth does not start from efforts to develop capital within the 
framework of saving or investment after consumption, but starts by keeping the positive 
linear relationship between income and consumption functioning. Islamic economics views 
consumption as something that must be within the frame of worship, not an independent 
variable of income. And as a consequence of being in that framework of worship, 
consumption must be adjusted to Islamic teachings and values. This results in consumption 
being very measurable and not released to the individual subjectivity in terms of 
satisfaction. 

 
OG*1/P*$,-%=/Q2-$&$3-1/

/
Sumber: olah data ATLAS TI.8/
 

 Another concept to prevent a positive linear relationship between income and 
consumption is a great emphasis on the rights of others in the consumption function. The 
emphasis and position of consumption in the framework of worship can be seen with the 
obligation to issue zakat which is used as the main joint in Islam. The promotion of charity 
is also an important teaching in Islam; as well as demands to be sensitive to the social 
conditions of those who are neighbors or are in an environment close to where they live. 
Islam strictly forbids the accumulation of wealth, denounces misery and insensitivity to the 
conditions of neighbors and the environment, and teaches that excessive consumption is an 
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activity that is not favored by God. Therefore, instead of making the income level a measure 
of welfare, the Islamic economy makes the frequency of the transfer of payment / utility 
rights of others and the extent of its distribution an indicator of welfare. In the framework 
of economic design and policy, this concept is translated into designs and policies that focus 
on poverty alleviation and minimize inequality gaps in the economy. And the 
transformation from pre-prosperous to prosperous condition is expected to stimulate 
economic growth and development. 
/

F&2#&:3$+/5*:&$3-1#93G/"*$,**1/>$3:3$+/D9&%31JM/@%-A3$/D9&%31J/&1./I%-,$9/

D$&#3-1*%+/ 8*#$7/Stationary testing method in this study was conducted using the 
Augmenteed Dicky Fuller (ADF) and Phillips - Perron (PP) test with a level of 5%, this test 
aims to avoid spurious regression, so as to avoid invalid estimation in a study, the following 
Stationary test results in this study. 

!
8&"*:/RKSK/D$&#3-1*%+/8*#$/

T&%3&"*:/
!L; / @@/

Level 1nd 
Differences  

Level 1nd 
Differences  

IL@ / -2.194988 -6.678220*** -2.277920 -6.678126*** 
U0D/;21. / -5.336356*** -6.309544*** -5.466240*** -6.066959*** 
V&WW/;21./ -1.992414 -3.511857** -1.941681 -7.935600*** 

@%-A3$/D9&%*/;21./ -1.415866 -7.685187*** -1.285213 -8.134032*** 
  

 Stationary test results through ADP and PP values at the level level show that only 
ZIS Fund data are stationary, while other variables are not stationary. Testing at the first 
difference level shows that all variables such as GDP, ZIS Fund, Hajj Fund and Profit Share 
Fund are stationary, so that research can be continued with Lag Length Criterian testing 
with the aim of determining the optimal lag that will be used in the estimation of the VAR 
/ VECM model. 
/ 4&J/ 4*1J$9/ F%3$*%3&1/ 8*#$7/This test aims to determine the optimal lag on 
endogenous variables used in the model equation to eliminate autocorrelation in VAR 
testing. The analysis was conducted based on the value of Likehood Ratio (LR), Final 
Perdiction Error (FPE), Akaike Information Crition (AIC), Schwarz Information Crition 
(SC) and Hannan - Quin Crition (HQ). Following are the test results. 

/
8&"*:/RKXK/4&J/4*1J$9/F%3$*%3&1/8*#$/

Lag LogL LR FPE AIC SC HQ 
Y/ -372.3243 NA   1103.029  18.35728  18.52446  18.41816 
S/ -294.5304  136.6136  54.39763  15.34295   16.17884*  15.64733 
X/ -290.2095  6.744890  98.51426  15.91266  17.41726  16.46055 
Z/ -281.4239  11.99988  148.9490  16.26458  18.43789  17.05598 
R/ -246.0025  41.46888  65.24651  15.31720  18.15922  16.35211 
[ / -194.4588   50.28654*   14.29482*   13.58336*  17.09409   14.86177* 
\ / -186.9268  5.878644  31.03568  13.99643  18.17587  15.51835 
] / -171.0093  9.317560  57.09773  14.00045  18.84861  15.76589 

*indicates lag order selected by the criterion  
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Based on indicates lag order selected by criterion#U,1+*((3#V%',( (LR), A,.%2#E+&3,6',(.#
I&&(& (FPE), !1%,1+# 4.)(&5%',(.# J&,',(. (AIC), F6*0%&-# 4.)(&5%',(.# J&,',(.#(SC) dan 
S%..%.=R8,.#J&,',(.  (HQ) data that lag 5 is the most optimal lag, so that in subsequent 
testing, this study will use lag 5 in the VAR / VECM equation. 
/ T!5 /D$&"3:3$+/$*#$; aims to validate/45$82"+#V+"$(."+#A86',(.  (IRF) dan H%&,%.6+#
W+6(5$(",',(.  (VDc) troughout V(('#()#J%&%6'+&,"',6#E(29.(5,%2 that shown the research 
model used in this study is lag 1-5, it is expressed stable with a modulus value <1. Thus the 
results of the IRF and VDc analysis are declared valid. 

/
8&"*:/RKZK/5--$#/-A/F9&%&'$*%3#$3'/@-:+1-<3&:/

5--$ / B-.2:2# /
/YK^ZS\YY/E/YKY^][YY3/  0.936688 
/YK^ZS\YY/_/YKY^][YY3/  0.936688 
/YKR]Y[S[/E/YK]^S`]^3/  0.921117 
/YKR]Y[S[/_/YK]^S`]^3/  0.921117 
EYK]][][`/ E/YKR]XY[Z3/  0.908094 
EYK]][][`/_/YKR]XY[Z3/  0.908094 
EYKR][^`Y/_/YK]]YZYR3/  0.905497 
EYKR][^`Y/E/YK]]YZYR3/  0.905497 
/YK]\XRZS/E/YKRZ[XXR3/  0.877907 
/YK]\XRZS/_/YKRZ[XXR3/  0.877907 
/YK\XX\ZR/E/YK[[X`X[3/  0.832639 
/YK\XX\ZR/_/YK[[X`X[3/  0.832639 
/YK`X]Y`X/  0.827082 
/YKYZR]Y^/E/YK`Y]^Y[3/  0.808650 
/YKYZR]Y^/_/YK`Y]^Y[3/  0.808650 
/YK]\RRY^/  0.764409 
EYK][^`Y[ /  0.759805 
EYKXYYXZS/_/YK[\YXRR3/  0.594950 
EYKXYYXZS/E/YK[\YXRR3/  0.594950 
EYKR^^\X/̀  0.499628 

/
 Co-integration Test; This test aims to verify the variables that are not stationary at 
the level of the level based on the value of the cointegration rank test (trace) and 
cointegration rank test (maximum eigenvalue). If the result of the test shows that there is no 
cointegration then the estimation used is VAR, but if there are cointegration in this stage 
then the VECM estimation can proceed.  
 

8&"*:/RKRK/F-E31$*J%&$3-1/8*#$/

V+G-$9*#3a*./
P-K/-A/F?b#c/

F-31$*J%&$3-1/5&1=/8*#$/
b8%&'*c/

F-31$*J%&$3-1/5&1=/8*#$/
bB&C3<2</?3J*16&:2*c/

Trace 
Statistic 

0.05 
Critical 
Value 

Prob.** Max-Eigen 
Statistic 

0.05 
Critical 
Value 

Prob.** 

    r = 0 *  72.59393  47.85613  0.0001  40.00563  27.58434  0.0008 
 r ≤ 1  32.58830  29.79707  0.0233  16.28997  21.13162  0.2084 
r ≤ 2   16.29832  15.49471  0.0378  12.82089  14.26460  0.0835 
r ≤ 3  3.477431  3.841466  0.0622  3.477431  3.841466  0.0622 
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 The trace statistic value in the cointegration rank test (trace) and the maximum 
eiguenvalue in the cointegration rank test (maximum eigenvalue) are greater than the critical 
value with a tolerance limit of 0.05, this can be shown at r = 0 with a trace statistic value of 
72.59393 greater than the value critical value of 47,85613, and a probability level of 0,0001. 
In addition, the Max-Eigenstatistic value of 40.00563 is greater than the critical value level 
of 27.58434 with a probability level of 0.0008. So it can be concluded that there is a long-
term cointegration relationship, thus testing in this study can be estimated on the VECM 
model. 
 
Granger Causality7/This test aims to see the reciprocal relationship between variables or 
the existence of a causal relationship between variables. This study uses Pairwise Granger 
Causality with a level of 0.05 on all variables. The following are the results of tests on 
Granger Causality. 

/
8&":*/RK[K/@&3%,3#*/I%&1J*%/F&2#&:3$+/8*#$#/

P2::/V+G-$9*#3#(/ O"#/
; E

D$&$3#$3'/
@%-"K/

U0D/;21./.-*#/1-$/I%&1J*%/F&2#*/IL@/
/RZ/

/YK^[[SR/ YKR[^\/
IL@/.-*#/1-$/I%&1J*%/F&2#*/U0D/;21./  0.41128 0.8374 
@5O;08/DV!5?/;21./.-*#/1-$/I%&1J*%/F&2#*/IL@ /  43  0.27053 0.9259 
IL@/.-*#/1-$/ I%&1J*%/F&2#*/@5O;08/DV!5?/;21. /  1.22564 0.3199 
V!d d/;21./.-*#/1-$/I%&1J*%/F&2#*/IL@ /  43  2.84823 0.0308* 
IL@/.-*#/1-$/I%&1J*%/F&2#*/V!dd/;21. /  1.76158 0.1491 
@5O;08/DV!5?/;21./.-*#/1-$/I%&1J*%/F&2#*/U0D/;21. /  43  0.47687 0.7907 
U0D/;21./.-*#/1-$/ I%&1J*%/F&2#*/@5O;08/DV!5?/;21. /  0.61984 0.6856 
V!dd/; 21./.-*#/1-$/I%&1J*%/F&2#*/U0D/;21./  43  1.63253 0.1798 
U0D/;21./.-*#/1-$/I%&1J*%/F&2#*/V!dd/;21. /  2.59239 0.0445* 
V!dd/;21./.-*#/1-$/I%&1J*%/F&2#*/@5O;08/DV!5?/;21. /  43  2.85156 0.0307* 
@5O;08/DV!5?/;21./.-*#/1-$/I%&1J*%/F&2#*/V!dd/;21. /  0.26715 0.9277 
/ /

 The ZIS Fund variable has no influence on the GDP variable with a probability value 
of 0.4596, the GDP variable does not have a significant effect on the ZIS fund variable with 
a probability value of 0.8374, There is no causal relationship between the ZIS Fund and 
GDP variables. There is no significant effect between the profit sharing fund variable on 
the GDP variable with a probability value of 0.9259, on the contrary the GDP variable has 
no effect on the Profit Share Fund variable with a probability value of 0.3199. There is no 
causality relationship between the Profit Share Fund and GDP variables. 
 The Hajj Fund variable significantly influences the GDP variable with a probability 
value of 0.0308, but the GDP variable does not affect the Hajj Fund variable with a 
probability value of 0.1491. There is a direct causal relationship on the Hajj Fund variable 
to GDP, but not vice versa. The Profit Share Fund variable does not significantly influence 
the ZIS Fund variable with a probability value of 0.7907, the ZIS Fund does not 
significantly influence the Profit Share Fund variable with a probability level of 0.6856. 
There is no causality relationship between the Profit Share Fund and ZIS Fund variables. 
 The Hajj Fund variable statistically has no significant effect on the ZIS Fund variable 
with a probability value of 0.1798. Conversely, the ZIS Fund variable significantly 
influences the Hajj Fund variable with a probability level of 0.0445. There is a direct causal 
relationship between the ZIS Fund variable and the Hajj Fund. The Hajj Fund variable 
significantly influences the Profit Share Fund with a probability level of 0.0307, on the 
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other hand the Profit Share Fund variable does not significantly influence the Hajj Fund 
with a probability level of 0.9277, there is a direct causal relationship between the Hajj Fund 
variable with the Profit Share Fund. 
 Vector Error Correction Estimates; VECM sees a short-term and long-term 
relationship between variables, in this model GDP is an endogenous variable, while ZIS 
Fund, Profit Share Fund and Hajj Fund are exogenous variables, following the results of 
VECM testing in this study. 

 
8&" :*/RK\K/Vector Error Correction Estimates 

D9-%$/521/
T&%3&"*:/ Koefisien T Statistik 
F-31$?NS/  0.115352 [ 1.05406] 

LbIL@/bEScc/ -0.158638 [-0.45513] 
LbIL@/bEXcc/ -0.170087 [-0.67445] 
LbIL@/bEZcc/ -0.116763 [-0.53967] 
LbIL@/bERcc/  0.040749 [ 0.19337] 
LbIL@/bE[cc/ -0.230895 [-0.40041] 

LbU0D/;21./bEScc/ 0.115348 [ 0.47996] 
LbU0D/;21./bEXcc/ 0.110996 [ 0.59588] 
LbU0D/;21./bEZcc/ -0.007719 [-0.05859] 
LbU0D/;21./bERcc/ 0.534536 [ 4.16581]* 
LbU0D/;21./b E[cc/  0.002374 [ 0.01292] 

Lb@%-A3$/D9&%*/;21./bEScc/  0.474570 [ 0.82873] 
Lb@%-A3$/D9&%*/;21./bEXcc/  0.308266 [ 1.15582] 
Lb@%-A3$/D9&%*/;21./bEZcc/ 0.290505 [ 1.14515] 
Lb@%-A3$/D9&%*/;21./bERcc/ -0.251475 [-1.03423] 
Lb@%-A3$/D9&%*/;21./bE[cc/ 0.244452 [ 0.75141] 

LbV!dd/;21./b EScc/ -0.144767 [-0.57666] 
LbV!dd/;21./b EXcc/ -0.162582 [-0.78820] 
LbV!dd/;2 1./bEZcc/ -0.115888 [-0.64795] 
LbV!dd/;21./b ERcc/ 0.417381 [ 2.28668]* 
LbV!dd/;21./b E[cc/ -0.110845 [-0.26958] 

F/ 0.087225 [0.33471] 
 

 The T table value in this model is 2.02269 that the Vector Error Correction Estimates 
with a level of 0.05 on 4 variables shows that there are 2 significant variables, namely ZIS 
Fund at lag 4, and Hajj Fund at lag 4. The short-term estimation results show that the ZIS 
Fund variable at lag 4 has a positive effect, at a rate of 0.05 with a coefficient of 0.534536, 
meaning that when the ZIS Fund increases by 1% in the previous 4 years, it will cause an 
increase in GDP of 0.534536. Furthermore, the short-term estimation results show that the 
Hajj Fund variable in the 4th lag has a positive effect, at the 0.05 rate with a coefficient 
value of 0.417381, meaning that if the Hajj Fund has increased 1% in the previous 4 years 
it can cause an increase in GDP of 0.417381 in the current year now. 
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8&" :*/RK]K/Vector Error Correction Estimates 
4-1J/521 /

T&%3&"*:/ Koefisien T Statistik 
U0D/;21./bESc/ -2.343709 [-4.06839]* 

@%-A3$/D9&%*/;21./bESc/ -2.763275 [-4.32996]* 
V&WW/;21./bESc/  1.191276 [ 3.10879]* 

 
In the long run, the ZIS Fund, Profit Share Fund and Hajj Fund variables have an 

influence on GDP growth. Testing estimation aimed at ZIS Fund gives negative influence 
on GDP, meaning that if there is an increase in ZIS Fund by 1%, it can cause a decrease of 
GDP by -2,343709, besides testing estimation shows that Profit Share Fund gives negative 
influence on GDP with coefficient value of - 2.763275, meaning that if the Profit Share 
Fund has increased by 1% then it can cause a decrease in GDP of -2.763275. The Hajj Fund 
variable in the VECM estimation points to a positive effect on GDP growth with a 
coefficient of 1.191276, meaning that if there is an increase of 1% in the Hajj Fund, it can 
cause an increase in GDP of 1.191276. 

/ !1&:3#3#/Impulse Response Fuction/b05;c7/Analisis IRF bertujuan untuk melakukan 
verifikasi atas respon pada variabel endogen terhadapt guncangan (shock) yang ditimbulkan 
oleh varaibel eksogen hingga periode tertentu, jika hasil analisis menujukan pergerakan 
repson semakin mendekati titik keseimbangan maka dapat disimpulkan bahwa efek 
guncangan (shock) tidak memberikan pengaruh secara permanen pada variabel tersebut, 
berikut hasil analisis IRF. IRF analysis aims to verify the response of endogenous variables 
to the shock caused by exogenous variables until a certain period, if the analysis results 
show the response of the response closer to the balance point it can be concluded that the 
effect of the shock (shock) does not have a permanent effect on these variables, following 
the results of the IRF analysis. 

 
;3J2%*/RKSKSK/IL@/ /5 *#G-1#*/$-/$9*/#9-'=/-A/V&WW/;21./

/
 

;3J2%*/RKSKXK/5*#G-1#*/-A/IL@/ $-/$9*/D9-'=/-A /U0D/;21. /
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Figure 4.1.1 shows that negative responses in periods 2 and 4 of GDP to the Hajj Fund 
variable shock, but in periods 5 to period 10, shocks caused by the Hajj Fund were 
responded positively by GDP, meaning in periods 2 through to 4, changes that occur in the 
Hajj Fund do not have a positive influence on GDP, but instead in the period 5 to 10, the 
Hajj Fund has a positive effect on GDP, so the better the development of the Hajj Fund will 
further increase GDP in Indonesia. Figure 4.1.2 shows that the response of GDP to shocks 
caused by the ZIS Fund variable is responded to by negative fluctuating trends from period 
2 to period 10, meaning that up to 10 periods challenging the ZIS Fund does not have a 
positive effect on GDP, so even though the ZIS Fund has increased every year, it does not 
have an impact on increasing Indonesia's GDP 

 
;3J2%*/RKSKZ/IL@ /5*#G-1#*/$-/$9*/D9-'=/-A/@%-A3/D9&%*/;21./

 
 Figure 4.1.3 can be seen that the GDP response to shocks (shock) which was caused 
by the Profit Share Fund variable was responded positively in period 1 to period 4, but in 
the period 5 to period 10, shocks caused by the Profit Share Fund were responded negatively 
by GDP, meaning that in periods 1 to 4, changes that occur in the Profit Sharing Fund have 
an influence on GDP growth, but conversely in periods 5 to 10, the Profit Share Fund has a 
negative effect on GDP, meaning that whatever Proift Share Funds are managed, not yet 
able to contribute to increasing GDP in Indonesia. 
 !1&:+#3#/ -A/ T&%3&1'*/ L*'-<G-#3$3-1/ bTL'c; This analysis aims to measure the 
amount of contribution or composition of endogenous variables originating from the shocks 
of a number of exogenous variables, with the hope of explaining forecast error variance, 
following the results of the VDc analysis. 

/
/
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;3J2%*/RKXK/Variance Decomposition/IL@ /

 
 

 In the first period GDP growth was strongly influenced by GDP itself with a value of 
100%, while in the first period the ZIS Fund variable, the Profit Share Fund and the Hajj 
Fund had not affected the GDP, in the second period the ZIS Fund variable contributed 1 
%, and increased to 7.6% until the 10th period. In the 2nd period the contribution made by 
the Profit Share Fund was 0.2%, with a continuing increase to the 10th period of 13%, 
through a significant increase in the 5th period of 3.6% to 6.8% in the 10th period -6. The 
largest contribution of the Profit Share Fund occurred in the 10th period, with an 
achievement of 13%. In the 2nd period, the Hajj Fund did not address the contribution to 
GDP until the 4th period, but there was a significant increase in the 4th period, with a 
contribution value of 0% to 10.9% in the 5th period, and continued to increase to 27.4% in 
the 10th period, and became the most contributing variable to GDP growth in Indonesia. 
 
 
F-1':2#3-1 /
Based on the results of interviews and literature studies, it can be concluded that utility 
sharing and profit sharing are components forming economic growth, and describe these 
components through the Hajj Fund variable, ZIS Fund as indicators of utility sharing 
components, and outline profit sharing indicators on profit sharing funds in Islamic banking 
in the period 2007 and 2018 on a quarterly basis. 
 Short-term analysis shows that the ZIS Fund variable has a positive effect, the Hajj 
Fund variable has a positive effect. Long-term analysis between variables shows that the 
ZIS Fund, Profit Share Fund and Hajj Fund variables influence GDP growth, but the ZIS 
Fund has a negative influence on GDP. The Profit Share Fund has a negative effect on GDP 
while the Hajj Fund variable on the VECM estimate points to a positive effect on GDP 
growth. 
 The GDP response to the shock that was caused by the Hajj Fund variable was 
responded negatively in period 2 to period 4, but in period 5 to period 10. The GDP response 
to the shock which was caused by the ZIS Fund variable was responded to with negative 
fluctuating trends since period 2 to period 10, meaning that up to 10 periods challenging the 
ZIS Fund does not have a positive effect on GDP. The GDP response to shocks (shock) 
attributed to the Profit Share Fund variable was responded positively in period 1 to period 
4, but in period 5 to period 10, shocks caused by the Profit Share Fund were responded 
negatively to GDP. Hajj funds are the variables that most contribute to GDP growth in 
Indonesia. 
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